How to Reach Our Target Groups
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Anyone, not just members, can volunteer for the Auxiliary. The Auxiliary can grow volunteer numbers through targeting these groups:

· Family members of active military

· Women veterans

· 20-45 age group

· Women whose father or mother was/is in the military 

· Students
· Professional occupations

· Faith-based groups
What can be done to entice eligible women from these groups of people to join our organization? 

· Visit your local military base.
· Servicemembers are encouraged to volunteer to help each other and the community. For the Army, contact either the Installation Volunteer Coordinator (the Army Community Service Office), or the Commander of the Installation. For the Navy, contact either the Ombudsman Office or the Family Service Center. For the Air Force and the Marines, contact the Family Support Center Director. For the Coast Guard, contact the Morale, Welfare and Recreation office. Spouse clubs on the base can be contacted directly.
· Plan a meet-and-greet near a base, invite families to attend, and distribute contact information (but no membership applications)! 

· Tap into the college community service scene.
· There are several service-oriented organizations on college campuses looking for their next volunteer opportunity. Why not suggest they volunteer to help out veterans or their families? The Auxiliary can make itself known on college campuses nationwide and become synonymous with service. Refer to the Volunteer section of “Engage to Retain” for some excellent examples of potential volunteer opportunities. 

· Reach out to local professionals.
· There are many doctors, lawyers, accountants, chefs, teachers, etc., who would love nothing more than to volunteer their services to give back to veterans in their communities. Recruit them to take part in a stand down, help veterans with their taxes or cook at a local Fisher House. They will see the good work the Auxiliary is doing and want to come back to help again! 

· Make yourselves visible in your community.
· Whether helping out at a local nonprofit, or sponsoring an Auxiliary event, no one will know the Auxiliary exists if you aren’t out serving your community and making people wonder how they can get involved, too.

· Tell your friends!

· When it comes to recruitment, we are our own worst enemy. We don’t like to brag about what the Auxiliary does. But if you joined, your family and friends might like it, too! If you tell your friends, then they tell their friends, think of all of the people you just reached by having one conversation. 

Finally, do not think of seeking out target groups as recruiting members. We are recruiting volunteers who want to help veterans through our great organization, and if they are eligible and would like to join, that is a wonderful result.
